HOSTING

TOURING ARTS
EVENTS:

THE REALLY USEFUL GUIDE
FOR PEOPLE
WORKING IN LIBRARIES
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What can we afford?
) Do we need funding?*
How will we select the art

we programme?
What do we need to wa\ﬁl\: ?(c;j(r) e\ggm
know from the artist ) What do we want to What facilities does our
or company? achieve? library have? **
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PROGRAMMING ART
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PLANNING TIMINGS '@
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MARKETING MATERIALS
& PROMOTION
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PLANNING FOR FEEDBACK
& CAPTURING DATA
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ON THE DAY OF THE EVENT



DEBRIEF & FUTURE AMBITIONS
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